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KOMPARASI KREDIBILITAS INFLUENCER MIKRO & MAKRO 






Oleh : Armetta Lisya Susanto 
 
Persaingan bisnis sport fashion relatif tinggi, sehingga brand sport fashion 
berlomba menerapkan komunikasi pemasaran yang efektif. Berangkat dari 
permasalahan ini, itu salah satu brand sport fashion lokal ternama yaitu 
Positivewear.id melakukan pemasaran melalui influencer agar dapat memberikan 
dampak untuk brand awarenes. Positivewear.id melakukan endorsement kepada 
influencer mikro dan makro yang sudah dipilih. Penelitian ini bertujuan untuk 
mengetahui komparasi pengaruh kredibilitas influencer mikro @calistasharrone 
dan makro @rennirere, terhadap brand awareness pada Positivewear.id. Penelitian 
ini menggunakan pendekatan kuantitatif dengan sifat penelitian eksplanatif. 
Pengumpulan data dilakukan melalui penyebaran kuesioner kepada 340 responden 
followers Instagram @calistasharrone dan @rennirere. Hasil penelitian 
menunjukan bahwa terdapat pengaruh kredibilitas influencer mikro Calista 
Sharrone dan makro Renni Rere sebesar 21,2% terhadap brand awareness 
Positivewear.id. Hasil penelitian juga menunjukkan bahwa terdapat perbedaan 
kredibilitas influencer Mikro Calista sebesar 0,81% dan Influencer Renni Rere 
sebesar 0,71 % dalam mempengaruhi brand awareness. 
 




COMPARATION OF MICRO & MACRO SPORTS FASHION INFLUENCER 




By: Armetta Lisya Susanto 
 
The Competition in the sports business is relatively high, therefore Sport 
Fashion Brands are competing to implement the effective marketing 
communications. Considering this problem, one of The Sports Fashion Local Brand 
named Positivewear.id is curently doing one of the marketing tricks using the 
support of Influncer to Enhance influance of Brand Awareness. Positivewear.id 
have done endorsenent with micro and macro influencer, which has been selected 
carefuly by Positivewear.id. This study aims to determine the comparation of 
Calista Sharrone as the micro influencers and Reni Rere as the macro influencer to 
The Credibility of Brand Awareness Postivewear.id. This research uses a 
quantitative approach with the nature of explanatory research. Data collection was 
finished by distributing questionnaires to 340 Instagram followers who followed 
both accounts of Calista Sharrone and Renni Rere. The results showed that there 
are an influence of Influencer Credibility by 21,2% on the intrest of Positivewear.id 
brand awareness. The results also showed that there is differences between Micro 
Influencer Calista by 0,81% and Macro Influencer Renni Rere by 0,71% on the 
credibility of Brand Awareness Positivewear.id 
 
 








HALAMAN PERNYATAAN ............................................................................... ii 
HALAMAN PERSETUJUAN ............................................................................. iii 
HALAMAN PERSEMBAHAN ............................................................................ iv 
KATA PENGANTAR ............................................................................................ v 
ABSTRAK ............................................................................................................. vi 
ABSTRACT ......................................................................................................... viii 
DAFTAR ISI ......................................................................................................... ix 
DAFTAR TABEL................................................................................................ xii 
DAFTAR GAMBAR ........................................................................................... xiv 
BAB 1 PENDAHULUAN .................................................................................... 15 
1.1 Latar Belakang .............................................................................................. 15 
1.2 Rumusan Masalah ........................................................................................ 20 
1.3 Pertanyaan Penelitian ................................................................................... 21 
1.4 Tujuan Penelitian .......................................................................................... 21 
1.5 Kegunaan Penelitian ..................................................................................... 21 
1.5.1 Kegunaan Akademis .............................................................................. 21 
1.5.2 Kegunaan Praktis ................................................................................... 22 
1.6 Keterbatasan Penelitian ................................................................................. 22 
BAB II KERANGKA TEORI DAN KONSEP .................................................. 23 
2.1 Penelitian Terdahulu ..................................................................................... 23 
2.2 Kerangka Teori dan Konsep ......................................................................... 28 
2.2.1 Endorser Credibility .............................................................................. 28 
2.2.2 Brand Awareness ................................................................................... 31 
2.3 Hipotesis Teoritis.......................................................................................... 33 
2.4 Alur Penelitian .............................................................................................. 35 
BAB III METODOLOGI PENELITIAN .......................................................... 36 
3.1 Jenis dan Sifat Penelitian .............................................................................. 36 
3.2 Metode Penelitian ......................................................................................... 37 
x 
 
3.3 Populasi dan Sampel .................................................................................... 37 
3.3.1 Populasi .................................................................................................. 37 
3.3.2 Sampel ................................................................................................... 37 
3.4 Operasionalisasi Variabel ............................................................................. 39 
3.4.1 Variabel Independen (X) ....................................................................... 39 
3.4.2 Variabel Dependen (Y) .......................................................................... 39 
3.5 Teknik Pengumpulan Data ........................................................................... 45 
3.5.1 Data Primer ............................................................................................ 45 
3.5.2 Data Sekunder ........................................................................................ 45 
3.6 Teknik Pengukuran Data .............................................................................. 46 
3.6.1 Uji Validitas ........................................................................................... 47 
3.6.2 Uji Reliabilitas ....................................................................................... 50 
3.7 Teknik Analisis Data .................................................................................... 51 
3.7.1 Uji Normalitas........................................................................................ 51 
3.7.2 Regresi Linier Sederhana ....................................................................... 51 
3.7.3 Uji Paired Sample T-Test ...................................................................... 53 
BAB IV HASIL PENELITIAN DAN PEMBAHASAN .................................... 54 
4.1 Subjek dan Objek Penelitian ........................................................................ 54 
4.2 Hasil Penelitian ............................................................................................. 56 
4.2.1 Karakteristik Responden ........................................................................ 57 
4.2.2 Kredibilitas Influencer Calista Sharrone dan Renni Rere ...................... 57 
4.2.3 Brand Awareness Positivewear.id ......................................................... 67 
4.2.4 Uji Normalitas........................................................................................ 69 
4.2.5 Regresi Linier Sederhana ....................................................................... 71 
4.2.6 Paired- Samples T Test .......................................................................... 75 
4.3 Pembahasan .................................................................................................. 76 
BAB V SIMPULAN DAN SARAN ..................................................................... 82 
5.1 Simpulan ....................................................................................................... 82 
5.2 Saran ............................................................................................................. 83 
5.2.1 Saran Akademis ..................................................................................... 83 
5.2.2 Saran Praktis .......................................................................................... 84 
DAFTAR PUSTAKA ........................................................................................... 85 








Tabel 1.1 Engagement Rate Influencer Sport Fashion Positivewear.id .................. 1 
 
Tabel 2.1 Ringkasan Penelitian Terdahulu............................................................. 12 
 
Tabel 2.2 Hipotesis Penelitian ................................................................................ 20 
 
Tabel 3.1 Tabel P enentuan Sampel ....................................................................... 23 
 
Tabel 3.2 Operasionalisasi Variabel ....................................................................... 25 
 
Tabel 3.3 Skor Skala Likert.................................................................................... 29 
 
Tabel 3.4 Hasil Uji Validitas ................................................................................. 30 
Tabel 3.5 Pedoman Koefisien Korelasi .................................................................. 35 
 
Tabel 4.1 Dimensi Keahlian Influencer Calista Sharrone ...................................... 39 
 
Tabel 4.2 Dimensi Keahlian Influencer Renni Rere .............................................. 41 
 
Tabel 4.3 Dimensi Kepercayaan Influencer Calista Sharrone ............................... 42 
 
Tabel 4.4 Dimensi Kepercayaan Influencer Renni Rere ........................................ 43 
 
Tabel 4.5 Dimensi Daya Tarik Influencer Calista Sharrone ................................. 44 
Tabel 4.6 Dimensi Daya Tarik Influencer Renni Rere........................................... 45 
 
Tabel 4.7 Dimensi Brand Recognition ................................................................... 46 
 
Tabel 4.8 Dimensi Brand Recall ............................................................................ 47 
 
Tabel 4.9 Uji Normalitas One Sample Kolmogorov-Smirnov ............................... 50 
 
Tabel 4.10 Koefisien Determinasi .......................................................................... 51 
 
Tabel 4.11 Uji Statistik (Tabel ANOVA) .............................................................. 52 
 
Tabel 4.12 Uji Statistik (Tabel Koefisien) ............................................................. 53 
 
Tabel 4.13 Uji Korelasi per Dimensi ..................................................................... 55 
 




Tabel 4.15 Paired Samples Correlations ................................................................ 56 






Gambar 1.1 Contoh Post Calista Sharrone di Instagram .......................................... 4 
 
Gambar 1.2 Contoh Post  di Instagram Renni Rere ................................................. 5 
 
Gambar 1.3 Instagram Positivewear.id .................................................................... 5 
 
Gambar 3.1 Uji Reliabilitas Variabel X ................................................................. 32 
 
Gambar 3.2 Uji Reliabilitas Variabel Y ................................................................. 33 
 
Gambar 4.1 Akun Instagram Calista Sharrone.................................................................. 36 
Gambar 4.2 Unggahan Calista Sharrone ........................................................................... 37 
 
Gambar 4.3 Akun Instagram Renni Rere .......................................................................... 37 
 
Gambar 4.4 Unggahan Renni Rere ................................................................................... 38 
 
Gambar 4.5 Grafik Histogram Uji Normalitas ....................................................... 50 
 
Gambar 4.6 Hasil Plot Uji Normalitas .................................................................. 50 
